


The Energy Drink category is on fire, posting growth rates over 40% for the past decade—outpacing 

every other beverage segment. Currently in 2007, the Energy Drink category has grown 38.7%.* …

Lost is no different. It not only produces high energy in its consumers, it produces high profits for 

its retailers. It is evolving the energy drink category with its energy+juice hybrid that invites new 

customers into the category, creating incremental volume and profits. And, …Lost provides POS 

support that includes: Ice Barrels, Pole Signs, Countertop Coolers, Static Clings and Case Stacker 

Displays.

…Lost Five-0 Energy+Juice hybrid evolves the 

energy drink category to invite new customers. It 

appeals to consumers who may be apprehensive 

about energy drinks and prefer a drink with a 

healthier image, like orange juice. This juicy 

addition to the category creates an opportunity for 

incremental volume and profits. …Lost Five-O also 

increases morning use occasions by current energy 

drink consumers, creating the opportunity for 

increased sales. 

Men are constantly in search of the Perfect 10. 

They want a masculine energy drink, but with less 

calories, carbs and sugar.  …Lost’s Perfect 10 

provides all the flavor, without the “diet”, “light” 

or “free” properties guys don’t want to associate 

with. Real men demand full-flavor, so we did leave 

a few calories in there though. How many? The 

perfect amount: 10, …Lost Perfect 10. Its electric-

blue can has a highly differentiated shelf presence 

that complements the …Lost line. Perfect 10’s 

packaging features impactful icons from …Lost’s 

surfboards and clothing, and art from pro surfer 

Chris Ward and pro skateboarder Pat Duffy.

…Lost’s aggressive presence is showcased through 

its sponsorship of unique athletes, events and tours. 

Grounded in the surfing community, …Lost is one 

of only four presenting sponsors of the US Open of 

Surfing. Over 500,000 spectators attend this event to 

see the hottest surfing, skateboarding and freestyle 

motocross competitors take on their rivals. Full 

can sampling keeps the crowd and the competitors 

energized throughout the event.

Not one to follow the masses, …Lost has developed 

their own skate, snow, surf and sound event: the 

Hometown Hero’s Tour. This action-oriented tour is 

quickly becoming one of the most credible amateur 

tours on the skate-snow-surf circuit. It takes the 

action back to the streets and allows amateurs the 

chance to meet the pros, showcase their talent, build 

confidence and be recognized nationally.  

…Lost also sponsors the Warped Tour—an 

alternative music festival of Woodstock 

proportions—and the Etnies. The Etnies feature 

skate, snow and surf events such as Goofy versus 

regular, Girls Get on Board and Girls PUSH.

…Lost Energy Drink has a unique 
mural style can design originated by 
their partnership with surf industry-
icon …Lost Enterprises. The …Lost 
can design is a collage of art found 
on …Lost clothing, surfboards and 
advertising. The …Lost planet logo 
is found on all products made by 
…Lost.

*Source:  AC Nielsen YTD Ending 9/29/07
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